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I-329
B.Com. (Part-III) Examination, 2020

INTERNATIONAL MARKETING

Paper - II

Time Allowed : Three Hours

Maximum Marks : 75

Minimum Pass Marks : 25

veesš : meYeer heeBÛe ØeMveeW kesâ Gòej oerefpeÙes~ ØelÙeskeâ FkeâeF& mes Skeâ ØeMve

keâjvee DeefveJeeÙe& nw~ meYeer ØeMveeW kesâ Debkeâ meceeve nQ~

Note : Attempt all the five questions. One question from

each unit is compulsory. All questions carry equal

marks.

FkeâeF&—I / UNIT-I

Q. 1. Devleje&°^erÙe efJeheCeve mes Deehe keäÙee mecePeles nQ ? Ùen Iejsuet

efJeheCeve mes kewâmes efYevve nw ?

What do you understand by International

Marketing ? How it is different from Domestic

Marketing ?
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DeLeJee OR

Devleje&°^erÙe efJeheCeve JeeleeJejCe efkeâve-efkeâve IeškeâeW mes ØeYeeefJele

neslee nw ? Gve IeškeâeW keâes mecePeeFS~

What are those factors which affect International

Marketing Environment ? Explain those factors.

FkeâeF&—II / UNIT-II

Q. 2. Devleje&°^erÙe efJeheCeve ceW Jemleg efveÙeespeve mes keäÙee DeLe& nw ?

Fmekeâer DeeJeMÙekeâlee keäÙeeW nesleer nw ? mecePeeFS~

What is the meaning of product planning in

international marketing ? Why is it needed ?

Discuss.

DeLeJee OR

Jemleg ef[peeFve mes keäÙee DeLe& nw ? ef[peeFve jerefle-veerefle keâer

JÙeeKÙee keâerefpeS~

What is meant by product designing ? Discuss

design strategy.
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FkeâeF&—III / UNIT-III

Q. 3. efJe›eâÙe mebJeæ&ve keâe keäÙee DeLe& nw ? efJe›eâÙe mebJeæ&ve keâer efJeefYevve

efJeefOeÙeeW keâes mecePeeFS~

What is the meaning of sales promotion ?

Explain the various methods of sales promotion.

DeLeJee OR

efJe%eeheve keâer ØeYeeJeeslheeokeâlee keâe cetuÙeebkeâve efkeâme Øekeâej efkeâÙee

peelee nw ? mecePeeFS~

How advertising effectiveness is evaluated ?

Explain.

FkeâeF&—IV / UNIT-IV

Q. 4. efJeosMeer efJe›eâÙe ØeefleefveefOeÙeeW kesâ ÛegveeJe SJeb efveÙegefòeâ kesâ yeejs ceW

efJemleej mes mecePeeFS~

Explain the selection and appointment of foreign

sales agent.

DeLeJee OR

Devleje&°^erÙe efJeheCeve kesâ ØelÙe#e SJeb DeØelÙe#e efJelejCe ceeOÙeceeW

keâes mecePeeFS~

Explain the Direct and Indirect Distribution

Channels of International Marketing.

FkeâeF&—V / UNIT-V

Q. 5. efveÙee&le keâercele efveOee&jCe kesâ {bieeW keâer JÙeeKÙee keâerefpeS~

Discuss the methods of export pricing.

DeLeJee OR

Yeejle ceW efJeosMeer JÙeeheej mes mebyebefOele meeKe SJeb efJeòe keâer

efJeefYevve efJeefOeÙeeW keâer JÙeeKÙee keâerefpeS~

Discuss the various methods of credit and

finance relating to foreign trade in India.
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