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veesš : meYeer heeBÛe ØeMveeW kesâ Gòej oerefpeÙes~ ØelÙeskeâ FkeâeF& mes Skeâ ØeMve

keâjvee DeefveJeeÙe& nw~ meYeer ØeMveeW kesâ Debkeâ meceeve nQ~

Note : Attempt all the five questions. One question from

each unit is compulsory. All questions carry equal

marks.

FkeâeF&—I / UNIT-I

Q. 1. Devleje&°^erÙe efJeheCeve keâes heefjYeeef<ele keâjles ngS Fmekesâ #es$eeW keâe

JeCe&ve keâerefpeÙes~

Define International Marketing and explain its

areas.
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DeLeJee OR

Devleje&°^erÙe efJeheCeve heÙee&JejCe efkeâve–efkeâve IeškeâeW mes ØeYeeefJele

neslee nw ? Gve IeškeâeW keâes mecePeeFÙes~

What are the factors which affect International

Marketing Environment ? Explain those factors.

FkeâeF&—II / UNIT-II

Q. 2. Devleje&°^erÙe yeepeejeW ceW ØeJesMe kesâ ØecegKe keâejCeeW keâer efJeJesÛevee

keâerefpeÙes~

Discuss the main causes, reasons for entering in

International Markets.

DeLeJee OR

Devleje&°^erÙe efJeheCeve ceW Jemleg efveÙeespeve keâe keäÙee DeLe& nw ?

Devleje&°^erÙe yeepeej kesâ efueÙes Jemleg efveÙeespeve kesâ #es$e keâer

efJemleej mes JÙeeKÙee keâerefpeÙes~

What is the meaning of product planning in

International marketing ? Explain in detail the

scope of product planning for International

market.

FkeâeF&—III / UNIT-III
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Q. 3. efJe%eeheve keâer DeJeOeejCee keâes mecePeeFÙes SJeb Devleje&°^erÙe

efJeheCeve ceW Fmekeâer cenòee keâer efJeJesÛevee keâerefpeÙes~

Explain the concept of Advertising and discuss its

significance in International Marketing.

DeLeJee OR

efveÙee&le JÙeeheej ceW cesueeW SJeb ØeoMe&efveÙeeW kesâ cenlJe keâer efJeJesÛevee

keâerefpeÙes~ Fvekesâ DeeÙeespeve ceW keäÙee keâeÙe&JeeefnÙeeB keâjveer heÌ[leer

nQ ?

Discuss the importance of fairs and exhibition in

export trade. What activities are to be performed

in organising them ?

FkeâeF&—IV / UNIT-IV

Q. 4. Devleje&°^erÙe JÙeeheej ceW efJelejCe ceeOÙece mes keäÙee DeeMeÙe nw ?

Devleje&°^erÙe efJelejCe JeeefnkeâeDeeW kesâ ÛeÙeve keâes ØeYeeefJele keâjves

Jeeues IeškeâeW keâes yeleeFÙes~

What do you mean by distribution channel in

International Trade ? State the factors affecting to

international distribution channels.

DeLeJee OR

efJeosMeer efJe›eâÙe ØeefleefveefOe kesâ meeLe mecePeewles ceW keâewve–keâewve meer

yeeleW nesveer ÛeeefnÙes ? yeleeFÙes~

Which points are to be covered in an agreement

with foreign sales agent ? Explain.

FkeâeF&—V / UNIT-V

Q. 5. efveÙee&le JÙeeheej ceW ØeÙeesie nesves Jeeues ØecegKe Øehe$eeW keâer efJeJesÛevee

keâerefpeÙes~

Discuss the main document used in export trade.

DeLeJee OR

Yeejle ceW efveÙee&le JÙeeheej ceW pees meneÙelee SJeb Øeeslmeenve efoÙes

peeles nQ, Gvekeâer JÙeeKÙee keâerefpeÙes~

Explain the assistance and incentives provided in

the export trade in India.
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