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I-328
B.Com. (Part-III) Examination, 2020

Optional Group - B

PRINCIPLES OF MARKETING

Time Allowed : Three Hours

Maximum Marks : 75

Minimum Pass Marks : 25

veesš : meYeer heeBÛe ØeMveeW kesâ Gòej oerefpeÙes~ ØelÙeskeâ FkeâeF& mes Skeâ ØeMve

keâjvee DeefveJeeÙe& nw~ meYeer ØeMveeW kesâ Debkeâ meceeve nQ~

Note : Attempt all five questions. One question from

each unit is compulsory. All questions carry equal

marks.

FkeâeF&—I / UNIT-I

Q. 1. efJeheCeve keâer DeeOegefvekeâ efJeÛeejOeeje keäÙee nw ? efJeheCeve keâer

hejchejeiele SJeb DeeOegefvekeâ DeJeOeejCee ceW Devlej mhe° keâerefpeÙes~

What is modern concept of marketing ?

Distinguish between traditional and modern

concept of marketing.
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DeLeJee OR

efJeheCeve heÙee&JejCe keâes ØeYeeefJele keâjves Jeeueer Deevleefjkeâ SJeb

yee¢e MeefòeâÙeeW keâer efJeJesÛevee keâerefpeÙes~

Discuss internal and external forces affecting

marketing environment.

FkeâeF&—II / UNIT-II

Q. 2. GheYeesòeâe JÙeJenej mes Deehe keäÙee mecePeles nw ? efJeheCeve ceW

GheYeesòeâe JÙeJenej kesâ DeOÙeÙeve kesâ cenlJe keâer JÙeeKÙee keâerefpeS~

What do you understand by consumer behaviour ?

Explain the importance of consumer behaviour in

marketing.

DeLeJee OR

yeepeej efJeYeefòeâkeâjCe mes keäÙee DeeMeÙe nw ? yeepeej

efJeYeefòeâkeâjCe kesâ ØecegKe GösMÙeeW keâe meb#eshe ceW JeCe&ve keâerefpeS~

What is meant by market segmentation.

Describe in brief the main objectives of market

segmentation.
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FkeâeF&—III / UNIT-III

Q. 3. Glheeo peerJeve Ûe›eâ mes Deehe keäÙee mecePeles nQ ? Fmekeâer efJeefYevve

DeJemLeeDeeW keâer JÙeeKÙee keâerefpeS~

What do you understand by product life-cycle ?

Explain its various stages.

DeLeJee OR

‘‘JÙeJemeeÙe keâer meHeâuelee Ùee efJeHeâuelee Gmekesâ efJeefYevve JemlegDeeW

kesâ cetuÙe efveOee&jCe keâer veerefle hej efveYe&j keâjleer nw~’’ efJeJesÛevee

keâerefpeÙes~

"The success or failure of a business depends to

a large extent on its price policy." Discuss.

FkeâeF&—IV / UNIT-IV

Q. 4. efJelejCe Jeeefnkeâe mes Deehe keäÙee mecePeles nQ ? efJelejCe ceeOÙece

kesâ keâeÙeeX Je cenlJe keâes mecePeeFÙes~

What do you understand by channels of

distribution ? Discuss the function and importance

of distribution channels.

DeLeJee OR

Hegâškeâj efJe›eâÙe mes Deehe keäÙee mecePeles nw ? Hegâškeâj efJe›esâleeDeeW

Éeje meceepe keâes oer peeves Jeeueer mesJeeDeeW keâe JeCe&ve keâerefpeÙes~

What do you understand by the term Retailing ?

Describe the services performed by retailers to

the society.

FkeâeF&—V / UNIT-V

Q. 5. efJe%eeheve keäÙee nw ? Fmekeâer meerceeÙeW Deewj ØeYeeJeMeeueer efJeheCeve

ceW Fmekesâ cenlJe keâe JeCe&ve keâerefpeÙes~

What is advertising ? Describe its limitations and

importance in effective marketing.

DeLeJee OR

efJeheCeve ØeJele&ve efceßeCe mes keäÙee DeeMeÙe nw ? efJeheCeve ØeJele&ve

efceßeCe kesâ ØecegKe mebIeškeâeW keâe GuuesKe keâerefpeÙes~

What do you mean by marketing promotion mix ?

Describe the main components of marketing

promotion mix.
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