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M.Com. (Previous/Final) Examination, 2020

Note :

Group - A, Optional
Paper - IV
MARKETING RESEARCH

Time Allowed : Three Hours
Maximum Marks : 100
Minimum Pass Marks : 36
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One question from each unit is compulsory. All
questions carry equal marks.
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What is Marketing Research ? Explain its
importance and scope.
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Why do the Research organization of different
firms are differ ? Can you suggest any such
common form of organization which can be

adopted by every kind of firm ?
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Explain Research Design. Why do we need a
research design in Marketing Research ?
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Write notes :
(a) Research Proposal
(b) Experimental Research Design
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What is observation method ? Explain the merit

and demerits of this method.
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Explain ‘Ratio Scale’ and ‘Equal Interval Scale’.
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Distinguish between ‘sampling errors’ and ‘non-
sampling errors’. What are the reasons of non-
sampling errors ?
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Explain the following :
(a) Survey Error
(b) Sampling Design
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‘In an advertising research media is important, but
the problem of its selection is complicated’. Discuss
the problem in media selection in detail.
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Write notes :

(a) Report Presentation

(b) Sales Research
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