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M.Com. (Ist Semester) Examination, 2020
COMMERCE

(Principle of Marketing)
Time Allowed : Three Hours

Maximum Marks : 70

qus - A
SECTION - A
A : Fa a yol & FR AfE| TS T2 UF 3B B
2l 10%1=10

Note : Attempt any ten questions. Each question carries

one mark.
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The primary object of marketing concept is to

provide  satisfaction to the consumer.
(i) = T S IRs T femw ...
GiniE
Marketing mix is _ for every area of
Business.
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Packaging helps in
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Which of the following is a psychographic
basis of market segmentation ?

(a) Religion

(b) Life-style

(c) Family size

(d) Income



(3)
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Which is not the stage of "PLC" ?
(a) Sales
(b) Growth
(c) Decline

(d) Saturation
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The most basic function of branding is :
(a) Appeal
(b) Identification
(c) Protection
(d) Retention
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Which of the following is pricing objective ?
(a) Profit maximisation

(b) Meeting competition

(c) Maximisation of maket share

(d) Allofthese

(x) fasmoa =& 2
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Advertising is not :

(a) Impersonal

(b) Mass communication

(c) Buying habits of consumer

(d) Interpersonal communication



(3) (6)

(xi) fagsar 3 3rgct 3cmal o fogt o A R & (i) 3TNRHT TAER W 3T T THIA & ?
(37) TS fagsan What do you mean by 'Consumer Behaviour' ?
(§) Jar fagar (iii) SR favehiRoT am & ?
() foory fosan What is 'market segmentation’ ?
(@) IRIH T (iv) 3 Frdisr o & ?

Salesman specializes is selling intangible What is product planning ?

products are :

(v) Teg Mot I M FoT ey @

(a) Creative salesman What do you mean by price policies ?

b) Service salesman (vi) S-S ¥ T A & 2

(
(c) Speciality salesman
(

d) Allof above

What do you mean by E-marketing ?

(vii) dafhs faa @1 aRwfva sifoel

Eus - d
Define personal selling.
SECTION -B
- e . . gug - 9
Ae: el g yel @ SR ATl TS Yo & 2 3
. SECTION-C
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Note : Attempt any five questions. Each question carries 2
gl 5x4=20

marks.

Q.2.  Very Short Answer Type (25-30 words) - Note : Attempt any five questions. Each question carries 4

3T o7y IR (25-30 TTe) - marks.
(i) fouom fosor g € 2 Q.3. Short Answer Type (250 words) :
What is marketing mix ? oY IR (250 ¥Ie) :
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Write the meaning of marketing and explain
traditional marketing.

TG A1 IS | 3T FT T & P

What do you understand by product ?

(iii) S8 {5 FEA & ? TP T T & ?

Whatis brand ? What is its advantages ?

(iv) 3dTE @ DY WL DIfTE|

Explain product line.

(v) 3dE TR & BRUN B THSSY |

Explain reasons for product innovation.

(vi) Hea &1 37 U4 39T fauu fhsor # Ae qargd|

Write the meaning of price and its importance

in marketing mix.

(vii) Taopar & et o o Hisw|

Discuss function of salesman.

(8)

Note : Attempt any three questions. Each question carries

10 marks.

Q.4. Essay Type (more than 500 words) :
fremereT® we (500 o=t 3 31fE) ¢

(i)

(ii)

(i)

Ao &) 3 TR AfSTE qom gws AR
BT DI THIET DITTE |

Give the modern definition of marketing and
discuss the various functions of marketing.
TR FIER B fafir faareRs o wwegd|
Explain the various theories of consumer
behaviour.

TR a1 & ? fquoe § daefa affsor & med
@1 faRae|

What is communication ? Write the
importance of promotion mix in marketing.
“fasmom W fepar mar s faft 2, smer
TR 39 BAT Pl 3MTHIHD AT HifoTe|

Qs - § "Money spend on advertising is an investment
SECTION -D and not a waste." Critically examine this
die: = A9 weEl &1 3R Afoiel Ydd 9o 10 3t @ statement.
gl 3x10=30
|
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