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KeC[ - De

SECTION - A

veesš : efkeâvneR ome ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve Skeâ Debkeâ

keâe nw~       1×10=10

Note : Attempt any ten questions. Each question carries

one mark.

Q. 1. (De) efjkeäle mLeeve keâer hetefle& keâerefpeÙes :

Fill in the blanks :

(i) ....... Jen Skeâcee$e keâejkeâ nw pees meeceeefpekeâ Jeie& keâes

meyemes DeÛÚs {bie mes Fbefiele keâjlee nw~

D-7045

      (2)Printed Pages – 15

D-7045

M.Com. (IVth Semester) Examination, 2020

CONSUMER BEHAVIOUR

Time Allowed : Three Hours

Maximum Marks : 70

____ is the single factor that best indicates

social class.

(ii) ØeeLeefcekeâ meboYe& mecetn ceW .......... Meeefceue nesles nQ~

Primary reference group include ______.

(iii) DeeJeMÙekeâleeSB pevcepeele SJeb .......... oesveeW nesleer

nQ~

Needs are both innate and  ______.

(iv) DeefYeØesjCe Skeâ  .......... YeeJevee nw~

Motivation is a  _____ feeling.

(v) JÙeefkeälelJe DeJeyeesOeve keâe ......... Ieškeâ nw~

Personality is the ________ factor of

perception.



(3) (4)

(ye) mener efJekeâuhe ÛegefveÙes :

Choose the Correct Alternative :

(vi) GheYeeskeälee JÙeJenej nw :

(De) DeefveefMÛele

(ye) ielÙeelcekeâ

(me) JÙeehekeâ

(o) Ghejeskeäle meYeer

Consumer behaviour is :

(a) Uncertain

(b) Dynamic

(c) Wide

(d) All of the above

(vii) cewmuees keâer DeeJeMÙekeâleeDeeW keâer ›eâceyeælee efJeÛeejOeeje

kesâ Devegmeej ØeLece mlej keâer DeeJeMÙekeâlee keânueeleer

nw :

(De) Meejerefjkeâ DeeJeMÙekeâleeSB

(ye) Deelce ÙeLee&LeJeeefolee DeeJeMÙekeâleeSB

(me) meeceeefpekeâ DeeJeMÙekeâleeSB

(o) megj#ee DeeJeMÙekeâleeSB

According to Maslow's Hierarchy of

Needs, the first needs are called :

(a) Physiological needs

(b) Self-actualization needs

(c) Social needs

(d) Safety needs
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(5) (6)
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(viii) efvecve ceW mes keâewve mee Ghe–mebmke=âefle keâe Skeâ Glke=â°

GoenjCe nesiee :

(De) Skeâ Oece&

(ye) Ieefve° efce$eeW keâe Skeâ Jeie&

(me) Skeâ efJeMJeefJeÅeeueÙe

(o) YeeF&Ûeeje Deewj meewneo&

Which of the following be the best

illustration of a subculture ?

(a) A religion

(b) A group of close friends

(c) A university

(d) A fraternity or sorority

(ix) .......... keâe DeeMeÙe Debeflece GheYeeskeälee kesâ ›eâÙe

JÙeJenej mes nw :

(De) GheYeeskeälee ›eâÙe JÙeJenej

(ye) ue#Ùe yeepeej ›eâÙe

(me) yeepeej KeC[ JÙeeheej

(o) JÙeeheej ›eâÙe JÙeJenej

_______ refers to the buying behaviour

of final consumers :

(a) Consumer buyer behaviour

(b) Target market buying

(c) Market segment business

(d) Business buying behaviour



(x) ....... Ssmee meehesef#ekeâ ™he ceW JÙeJenej ceW mLeeÙeer

heefjJele&ve nw pees efkeâ DevegYeJe kesâ heefjCeecemJe™he neslee

nw :

(De) Øeefleceeve / cee@[efuebie

(ye) DeefYeØesjCe

(me) DeJeyeesOeve

(o) meerKevee

______ any relatively permanent change

in behaviour that occurs as a result of

experience.

(a) Modeling

(b) Motivation

(c) Perception

(d) Learning

(xi) ceveesJe=efòeÙeeW ceW heefjJele&ve ueeÙee pee mekeâlee nw :

(De) YeÙe Éeje

(ye) efMe#eCe SJeb ØeefMe#eCe Éeje

(me) metÛevee Deblej keâes Yejkeâj

(o) Fve meYeer kesâ Éeje

Attitude can be changed :

(a) By fear

(b) By education & training

(c) By filling information gap

(d) By all these

(xii) DeJeyeesOeve nw :

(De) Skeâ yeewefækeâ Øeef›eâÙee

(ye) meb%eeveelcekeâ Øeef›eâÙee
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(9) (10)

(me) JÙeefkeäleefve‰ Øeef›eâÙee

(o) Ghejeskeäle meYeer

Perception is :

(a) Intellectual Process

(b) Cognitive Process

(c) Subjective Process

(d) All of these

KeC[ - ye

SECTION - B

veesš : efkeâvneR heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ 2 Debkeâ

nQ~ 5×2=10

Note : Attempt any five questions. Each question carries

2 marks.

Q. 2. Deefle ueIeg GòejerÙe ØeMve (25-30 Meyo) :

Very Short Answer Type Question (25-30 words) :

(i) GheYeeskeälee JÙeJenej keâe DeLe& yeleeFÙes~

Explain the meaning of consumer behaviour.

(ii) DeJeyeesOeve keäÙee nw ?

What is perception ?

(iii) GheYeeskeälee JÙeJenej kesâ heeBÛe cee@[ueeW kesâ veece efueefKeÙes~

Write the name of five models of Consumer

Behaviour.

(iv) heefjJeej mes keäÙee DeeMeÙe nw ?

What is meant by family ?

(v) meeceeefpekeâ Jeie& mes keäÙee DeeMeÙe nw ?

What is meant by social class ?
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(11) (12)

(vi) ceveesJe=efòe keâes heefjYeeef<ele keâerefpeÙes~

Define attitude.

(vii) GheYeeskeälee MeesOe keäÙee nw ?

What is consumer research ?

KeC[ -me

SECTION - C

veesš : efkeâvneR heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ 4 Debkeâ

nQ~ 5×4=20

Note : Attempt any five questions. Each question carries

4 marks.

Q. 3. ueIeg GòejerÙe ØeMve (250 Meyo) :

Short Answer Type Question (250 words) :

(i) GheYeeskeälee kesâ efkeâvneR leerve ØekeâejeW keâe JeCe&ve keâerefpeÙes~

Explain any three types of consumer.

(ii) mebie"veelcekeâ DeLeJee nesyyesefmeÙeve cee@[ue keâes mecePeeFÙes~

Explain the organizational or Hobbesion Model.

(iii) JÙeefkeälelJe SJeb peerJeve Mewueer efJeMues<eCe keâes mecePeeFÙes~

Discuss personality and life style analysis.

(iv) meerKevee SJeb meerKeves Jeeuee efmeæevle keäÙee nw ?

What is learning and learning theories ?

(v) GheYeeskeälee ›eâÙe Øeef›eâÙee kesâ efveOee&jkeâ lelJeeW keâe meb#eshe ceW

JeCe&ve keâerefpeÙes~

Explain in brief the determinants of consumer

buying process.
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(13) (14)

(vi) ‘efJeheCekeâ DeeJeÙekeâleeDeeW keâe efvecee&Ce veneR keâjles, DeeJeMÙekeâlee

efJeheCekeâ keâe efvecee&Ce keâjleer nw~’ mecePeeFÙes~

‘‘Marketers don't create needs, needs create

the marketer.’’ Explain.

(vii) GheYeeskeälee JÙeJenej kesâ efJeefJeOe meebmke=âeflekeâ efJemleej hej

efšhheCeer efueefKeÙes~

Write a note on cross-cultural dimension of

consumer behaviour.

KeC[ - o

SECTION - D

veesš : efkeâvneR leerve ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ 10

Debkeâ nQ~ 3×10=30

Note : Attempt any three questions. Each question carries

10 marks.

Q. 4. oerIe& GòejerÙe ØeMve (500 MeyoeW mes DeefOekeâ) :

Essay type question (more than 500 words) :

(i) GheYeeskeälee JÙeJenej mes Deehe keäÙee mecePeles nQ ? GheYeeskeälee

JÙeJenej kesâ cenlJe keâer JÙeeKÙee keâerefpeÙes~

What do you mean by consumer behaviour ?

Explain the importance of consumer

behaviour.

(ii) meeceeefpekeâ Jeie& keäÙee nw ? GheYeeskeälee JÙeJenej hej Fmekesâ

ØeYeeJe keâe JeCe&ve keâerefpeÙes~

What is social class ? Discuss its impact on

consumer behaviour.

D-7045 P.T.O. D-7045



(15)

(iii) JÙeJemeeÙe ›eâÙe JÙeJenej keâe JeCe&ve keâerefpeÙes~

Describe the business buying behaviour.

(iv) GheYeeskeälee MeesOe keäÙee nw ? GheYeeskeälee MeesOe keâer peefšueleeDeeW

SJeb cegöeW keâe JeCe&ve keâerefpeÙes~

What is consumer research ? Explain the

complexities and issue of consumer research.

——

D-7045 100


