Printed Pages — 15

D-7045

M.Com. (IVt" Semester) Examination, 2020
CONSUMER BEHAVIOUR

Time Allowed : Three Hours

Maximum Marks : 70
gusg - 3
SECTION - A

Me: el T yel & IR AT IS 99 v 3ih

&1 2 1%10=10
Note : Attempt any ten questions. Each question carries

one mark.
Q. 1. (31 Rea == & g Bifor -

Fill in the blanks :

() ... I8 UHITT RS & o Aol aif df
Fa<Y 31T &1 ¥ SR v 2
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(2)

is the single factor that best indicates
social class.
(i) wrafhe Fef T N ... oA 81 &

Primary reference group include

(iii) 3MaTIHAT TS T .......... eIl

&l

Needs are both innate and

(iv) afmROTES ... A1 &
Motivationisa __ feeling.

(v) Aficd TG & ......... UTH &
Personality is the factor of
perception.



(3)

(§) & fawer g -
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Choose the Correct Alternative :
(vi) 3T TR #
(31) siffeaa
(F) TATHD
(|) udb
(3) IRITT T
Consumer behaviour is :
(@) Uncertain
(b) Dynamic
(c) Wide

(d) Allof the above
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(4)

(vii) H=ET BT NTTIABATIN DI PHIGAT ATRERT

& STAR U9 TR D ALISAT Haerdl

g

(31) YRIRG 3MITIHATC

() 3T gfUaIean Magdadre

(|) AHISID STeIdHATE

(T) R ITTTIBATC

According to Maslow's Hierarchy of
Needs, the first needs are called :

(a) Physiological needs

(b) Self-actualization needs

(c) Social needs

(d) Safety needs
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(5)

(viil) 7= & & N 91 UG BT D P

JETERUT BN :

(31) UH gH

(§) i fEl & s i

(9) vo fowafqemaa

(¥) wigarT 3k e
Which of the following be the best
illustration of a subculture ?
(a) Areligion

(b) Agroup of close friends
(c) Auniversity

(d) Afraternity or sorority
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(§) &g ST g

() §6IR WUs IMUR

(T) AMUR BT IdaR

refers to the buying behaviour

of final consumers :

(a) Consumer buyer behaviour

(b) Target market buying

(c) Market segment business

(d) Business buying behaviour
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(7)
....... T ONfaTe ¥Y W TOER W R

uRad= & 3 & 3rga & uRomerasy g

any relatively permanent change
in behaviour that occurs as a result of
experience.
(a) Modeling
(b) Motivation
(c) Perception
(d) Learning

PITI ol

(8)
(xi) Fgfaat & uRads @ 1 Fobar @ -

(31) 9T gRI
(§) fRraror wd gfRreror gr
(|) T 3R BT WRAR
(@) 7 99 P gRI
Attitude can be changed :
(a) Byfear
(b) By education & training
(c) Byfilling information gap
(d) Byallthese

(xii) 3raarer & :
(31) P difgd ufar

(§) HsHTcA® fehar



(9) (10)

() afgafrss gfsar Q.2. 3T oY IR 9 (25-30 TR) :
(@) IWTd qHr Very Short Answer Type Question (25-30 words) :
Perception is : (i) UG TAER BT 31 FARA |
(a) Intellectual Process Explain the meaning of consumer behaviour.
(b) Cognitive Process (i) 3ra§ed e ?
(c) Subjective Process Whatis perception ?
(d) Allofthese (iii) UM TGER F Urd Hisdll & A9 kg |
Qs - § Write the name of five models of Consumer
SECTION - B Behaviour.
Ae: el 9w g & TR eI 9d® yeH & 2 3P (iv) oRaR & a1 3mera & ?
gl 5x2=10 What is meant by family ?
Note : Attempt any five questions. Each question carries (V) TSI v & T 3R & ?
2 marks. What is meant by social class ?
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(11)

(vi) wgRt @ aRwifva SHifow|
Define attitude.
(vii) 3T e FaT & P
What is consumer research ?
gug -9
SECTION-C
die: o dig gl & IR STl TR0 T 6 4 306
gl 5x4=20
Note : Attempt any five questions. Each question carries
4 marks.
Q.3. oY IR 9 (250 IR) :
Short Answer Type Question (250 words) :
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(ii)

(i)

(iv)

(v)
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(12)

39T & fhgl a9 UBRI &1 aufa Hifsd|

Explain any three types of consumer.

SIS 31UaT BT Aisel B TS|

Explain the organizational or Hobbesion Model.

fadad Td g el fageivor & THeed|

Discuss personality and life style analysis.

ARET U9 Gie= aren g & g ?

What is learning and learning theories ?

3UNITTT B WihaT & RS dal & Iag o

ol A

Explain in brief the determinants of consumer

buying process.



(13) (14)

(vi) fauuTe 3Tt o fmior T8 exa, 3magdaddr Note : Attempt any three questions. Each question carries

fauutes o1 fFmior e 217 THEsd| 10 marks.
Q.4. <Y 3TT 9 (500 =T I 31E) -

“Marketers don't create needs, needs create

Essay type question (more than 500 words) :
the marketer.” Explain.

() 3UNTT TGER & 3T FAT GHST & P SUHIT

(vii) 3uiaT @aeR & fafger Aivgpias foar w

TGER P HEd o AR DI |
feuo faRed|

What do you mean by consumer behaviour ?
Write a note on cross-cultural dimension of
Explain the importance of consumer

consumer behaviour.
behaviour.

gus -

(iy amse ot T & P 3uHT TIER W 3D

SECTION-D
YT BT quiF Hifsr |

Aec:  fHg 99 yeal & IR ATl g6 g9 & 10

What is social class ? Discuss its impact on

37h 2| 3x10=30 consumer behaviour.
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(15)

(i) TAEAT FI FIER BT IvH DI |
Describe the business buying behaviour.

(iv) UG SNe T & P U I B S
T4 Hel &1 au Ditord |
What is consumer research ? Explain the

complexities and issue of consumer research.
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