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M.Com. (IVth Semester) Examination, 2020

Note :

COMMERCE
(Marketing Research)
Time Allowed : Three Hours

Maximum Marks : 70

QoS - 3
SECTION - A

e« vzl & FTW AT IS 927 TP 3id P

gl 10x1=10

Attempt any ten questions. Each question carries
one mark.

Rep wiFi & i e

Fill in the blanks :

() AR v ¥ foram mn e ... gl
Data taken from newspapers is

(i) 3ruTfis AT &1 oRETRE L aRadt @1
Tobferd Rl &
Ratio scale graph indicates ___ changes.

(iii) AT “3rawor & 3 ... o @t g

Generally "investigation means a search of
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2
(iv) ﬂﬁamésﬁmmir)ﬁaiﬁnw ......... daR
&R B 2l
The preparation of _ constitutes the
final step in executing the survey.
(v) Tiaxor 3R IRUGT TF TR B ......... gl
Classification and tabulation are to

each other.
T IR BT T DI -
Choose the correct answer :
(vi) fauom & e § oy & wea &

(31) fawa e

(§) tfeRe oy

(|) oFiHe ener

() ol e

In the context of marketing :

(a) Sales research

(b) Historical research

(c) Scientific research

(d) Social research

(vii) da-freei fafer 2
(31) emesr fafy
() 3@ §a IRb Al
(¥) & AR
(@) IR |
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(3)
Random sampling method is :
(a) Lottery system
(b) Blindfold selection
(c) Rotating the drum
(d) All of the above

(viii) fauo=r eher & @1 FeiRa a=a are 7@ BR®

%‘::

(31) 34

(§) S

(|) 3

() JUHIHI

The major factors determine marketing
research area are :
(a) Product

(b) Company

(¢) Industry

(d) Consumer

(ix) ufedeT & :
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(31) STIEUM&Al ®I Sl

(§) STEY™ Wihdl B Aed vd ARAN fgaRor
(F) SFEu™ Fae FHw

(@) THDI B FUT

The Report is :

(a) Researcher's bio-data

(b) Research procedure brief

(c) Research related problems

(d) Collection of data

PITIOI

(4)
(x) morr fafr uges @
(31) Mfaa ax #
(§) R e #

(9) TMed 3T 3NEeId | &l

(@) Y&d DI MaTTRaT 7 &
Computation method is appropriate :
(a) Limited area
(b) Unlimited area
(c) Intensive study is not necessary
(d) Accuracy is not required

(xi) g7 & :
(31) T T FHD

() UM B G SHR]

(9) 3rgHe™ D TR IHRAT B TR
() worr R
The overall is :
(a) Selected numbers
(b) All units of research
(c) Group of all unit of research
(d) Computation method
(xii) 3RG & :
(37) 3fibs BT FUGT
(§) foeerwor
(F) IRIBRT
(T) fdrerasoT
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(5)
Diagrams is :
(a) Collection of data
(b) Analysis
(c) Presentation
(d) Summarization
guosg - d
(31t o1y IR we=)
SECTION - B
(Very Short Answer Type Questions)

dic : o dig gl & IR Al TAE T & 2 3id
gl arftrpam o M 25-30 Tl 5x2=10
Note : Attempt any five questions. Each question carries
2 marks. Maximum word limit 25-30 words.
Q2 () fouom oy @on 22
What is marketing research ?
(i) weemaen 9 ®&d © ?
What is questionnaire ?
(i) fomom oy & ASb ke ¥ M9 F@m
I & ?
What do you mean by popular report in
marketing research ?
(iv) fquom eher & e ¥ wn osmeR 27
What is meant by Ethics in marketing
research ?
(v) fquom sher Tuear @m @
What is marketing research problem ?
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(6)
(Vi) IIET B NaTaddT FT Bl & P
Why need information ?
(vii) 3 e dH FAT 8 ?
What is product life cycle ?
gug - 9
(e7g IR )
SECTION - C
(Short Answer Type Questions)
fogl ufg yeHl & IR AT 9IS YT & 4 3D
g1 siftrpan e AW 250 vl 5x4=20
Attempt any five questions. Each question carries
4 marks. Maximum word limit 250 words.
() fouom =y fbanr & wed @ wwifadd &9 a@
Uch PH-PH I 8 P
What are the factors influencing organisation
of marketing research activity ?
(iy wffe dun fgdue wHer & arf v =R
CRIE
Define and distinguish between primary and
secondary data.
(i) IRV’ B ORUMWT dfowl $HG  U-aN
gdrse|
Define "Tabulation". Discuss its merits and
demerits.
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Note :

Q. 4.

(7)

(iv) ATea™ 2Ng & Y Wl @ Ga § aesee|
Explain briefly the various forms of media
research.

(v) fauom eie & #10 @f ygfa & faoo=n oifsel
Discuss the nature of measurement in
marketing research.

(vi) 3idel & IR\ Fregor & fore wge sl ar
faferal @1 wHeREl
Explain any four important methods used for
diagrammatic representation of data.

(vii) sfreet TR B R Rl @ oo S
Describe the various methods of selecting a
sample.

gus - §
(Fre=eres u9m)
SECTION - D
(Essay Type Questions)

fEl 9 yeeil & IR AT JAS YT 10 3D @

g sfean oI A 500 I 3%10=30

Attempt any five questions. Each question carries

10 marks. Maximum word limit 500 words.

() o fawor e ugfa wwea fauoe s
B FEEH & ? 9D a9 A9 g ?
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(8)
Is marketing information system a solution of
all marketing problems ? What are limitations ?
(i) fowom e & FeeE R & yfier @

R ¥ gwemEE|

Explain in detail the role of sampling theory in
marketing research.

(i) TS & fagowor & T oM g, HS &
fgecoor & P IU-wRIevT HE ad YR & ?
What is meant by analysis of data ? How far
Chi-square test is useful in the analysis of
data ?

(iv) fauom ener 3 SEET FERGT W OFH AN
8T & ? THSST|
How can marketing research be applied to
solve the problems relating to a product ?

Explain.
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